
SCOPE

“One trick pony?” was the spoken (never- written) criticism of BizMeetsGuru®, Richard Cavalier. Irrelevant c
riticism, but better than no criticism at all?

The 'trick' was this writer's co-creation of the world's first business stage production service company and world's f
irst how-to meetings-production book. All previous such books said “be sure to,” without model and/or private-b
usiness stage service available only as an adjunct to their dog-and-pony show.

By contrast, Cavalier's four meetings’ books include the world's first how-to-control production forms (with a PERT D
iagram) for any size program . . .growing by additional books, with growing competence of users.
Cavalier has wide interests, with some examples given below: Degree; travels for business, pleasure, and military in
 a about forty countries; plus, community service.
Structure of this site:

'Orientation' section on this flash drive outlines and details the ethical failures of the current meetings field-cum-i
ndustry: Purveyors now have voting control of all supposedly 'user-company' Meeting Planning associations! C
uriously, most advice concerns 'buy something' for an interesting meeting. Meetings should be about fulfilling n
eeds for education or varied employee performance, not applause for entertaining items.

Given the industry bias toward purchases in ad-funded 'freebie' magazines, the refuge for small and mid-size c
ompanies with limited budget lies in Do-It-Yourself know-how. That's delivered in Cavalier's how-to books. D
espite the attention paid to the industry's high-end shelf programs and consultants, the greatest overall need is w
ith the greatest numbers of employees: at the small- and mid-size companies. Usually low meetings-budget f
irms.

Size of the D-I-Y companies aided: When each is too large for all sales--and/or given topic's--managers to gather a
round one meetings table and/or when managers cannot meet personally with all sales (or other) staff people r
egularly or ever. 'Sales' is usually the largest group meeting—but any discipline has the same learning and p
ractice needs and limits.
In short: D-I-Y was the opening format of business-stage programming that morphed into all purveyor-driven Me
eting Planning associations.

D-I-Y is learnable at all levels, and RC's how-to books grow with the user, by delivering working control to the m
anagers and other executives, not to the sales merchants. Even the world's best programming technique (
“Instructional Systems Development [ISD]developed by the US Navy and taught by some colleges), can be l
earned via recommended tutoring, by retired military specialists, via gig work assignments—as advised in RC's “
CS-ISD” book.
RC's varied interests and perspectives:

--Community involvement: Via an original how-to script for volunteer-tutor textbook. It permitted native-speakers of E
nglish to be volunteer tutors of up to ten limited-English speakers, who (in a several lessons of less than twenty h
ours' total) learn to use dictionary phonetic codes. Published more than a decade before the Dewey System '
recognized' the phonetics approach in a now-standard certificated teacher-led program—for the language-needy w
ho can attend a school class regularly.































Editor's note by Nizar Jwaideh, Sunday editor at the Chicago Daily News. Jwaideh was 
visited by a pair of Federal agents who told him I was wrong and publication would be 
damaging. Several weeks later, the Chile/Allende fiasco occured. The prepared article is 

quoted below.
 
 

Political opinion: Sent to various members of congress—ignored. Published in a later RC 
political book.









Truncated because pages exceed pdf limitations. Available upon request.





“Bad Trip” reprinted by permission of “Chicagoland” magazine.













“Deep Tunnel” reprinted by permission of ”Chicago” magazine.









“Travel Planning Guide” reprinted by permission of Meredith Publishers, 
in “Apartment Ideas” mag. TWA bought reprint rights from Meredith.







   Today, young travelers buy
packaged tours in order to
(nearly) guarantee total price.





(BH&G: 3-74)“Second Mortgage” reprinted by permission of Meredith Publishing, in “BH&G.” Editor 
presents all published articles, although this was in fact written by RC.





“Strong Medicine” reprinted by permission of “Chicago Tribune Sunday” magazine























Meeting Planners International: Award and full transcript of RC's convention 
presentation to NY Tenth Anniversary convention, while only user-companies voted. 
Pyrrhic victory: Headquarters were moved to Texas, and purveyors were given the 

vote—becoming the majority. Ethical? New name: Meeting Professionals International. 
Purveyor salesmen are meetings-professionalized by decree?



















* A voice from the floor, "You writers are in trouble." Laughter. Applause. Award!
 

One trick pony? You decide.
 

Final question: Do you prefer to work by proved format or by “try this/ try that” 
experiment? Check 'Orientation' section and the materials above Then decide. And 

then act in your own behalf!
 

And if you want to endorse my long-standing reputation as the world's handsomest writer, just buy
a copy of my new book. I'll get the message. *


